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Women Empowerment through SHGs Production and
Marketing Activities: A Case Study of Davangere District

By R. Thippa Reddy and K. B. Dhananjaya

ke in other states of Indian union,

Production and marketing of fam
products and nonfamm  products
largoly depend on demand for such
products. As a rosult domand and
supply of such products Is uncertain
end imeguar. To solve the
production and marketing problems,
Govemment of Kamataka has taken
p several measures by providing
credit facity at lower interost rales,
extonded credit linked promotional
assistanco 1o agencios dealing with
marketing of nondam products of
rural and urban women. In_ addiion
1o this NABARD has taken up several

es on inlial market survey;
teasibilty; capacity buling, quality
control, technology up  gradation,
adverisingbrandinglabeling,  packa-
ging, participation in _exhibitions/

data building/documentation, etc.

The presont challenge s to
induce self holp groups and their

actvilles increase ieir accass to the
supply chain, linkages to the market,
Proper production, and  processing
technologies.

Micro credit has the potental to
break up vicious cicle of poverty and
ensure prosperity, leading o bottor
—_—

SHG play orucial role in rural and
urban areas by manufacturing and
selling the products. Marketing the
products made by SHG's is an
important and difficult one as the
products have to be sold through
the rural marksting concept o the
rural people themselves. Marketing
these products in the urban areas
Is much more difficult. The SHG
will have to emphasize on the
quality and affordable price to
enhance the sales. Therefore SHG
will have to explora tha ways and
means of providing products and
services that meet the needs of
rural consumer and evolve
‘appropriate communication
strategy and market promotion.
The study was undertaken for the
women it through
‘SHGs production and marketing
activities in Davangere.

fevals ome  entorprise,  fo
Inerease lvelhood, of
woR o
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quality of ife. Thoro is a lot of scope.
for strengthening and  promoting
women enterprises in rurel and
uban  aoas  for production,
, and valuo addition 1o the
products. Micro crodi s in greater
demand and effoctiva utiization s
posaible wih the support of

5 7 -

production, marketing and_tschnical

sorvicas of womon enterprisas.
Empowerment of women in india

cannot happen unless they are

where women mobiized as viable
self help groups uliizing micro credit
for income generating  activities to
support  their family  incoms.
Empowering  women  with  econc-
mically productive work will enhance
their contribution to rural and urban
development. Rural development has
emerged as an aspect of ccoromic
policy in the recent past. The women

significant ingrodients for the succes
of any enterpriso. Moraover, women
need to be provided loan for opening
locally based small and cottage
Industries.

The problems women faca are
enomous. The main finance problem
is lack. The dual rolo of a woman is
1o perforn her family duties and her
carrior as entropranaur. Improper co-
ordination and delay in the execution
of any nclvity cause production

market and their lack of mobty
makes o depend on
middiemen.  Women entrepreneurs
slso find it difficut to caplure the
market and make . their  products
popular.

Home-made products refer 1o the
production of cerain locally made
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Table-1 - Educational level of SHGs Members.

No.of_Respondents| Percent
litorate a 293
Primary 32 213
High School ] 113
PUC 12 80
Total 150 100.0

Table-2 ~ Reasons for Joining SHGs

Reason No. of Respondents Percent
To Improve Savings Habit 65 433
To Obtain Credit From SHG 20 193
To Improve Economic Condition 38 253
For Sell Employment 18 120
Tolal 150 1000

Table-3
Monthly income pattern of the SHG members after jolning the group

products by the use of locally
available  resources,  This  has
become ono of the important
subsidiary occupations in rural and
urban economies.

There are throa categories of
instiutions  promoting  SHGs, the
Government, Financial  Instiutions
and NGO's. They provide assistance
to SHGs in Income generating
activities. The review of the trends in
fonding indicates that during first two
years SHG members take a large
number of loans for basic neads lice
clothing, education and health et
The number of Icans incroased for
trade,

the third year. When they acquire a
degree of sefl confidence and
independent thinking, then  they
invest in productive purposes.

In Kamataka the SHGs were
staried in 1985 by Myada, Al
present 1.40 lakh groups is function
with 23,83 lakh members. Al present
many men also eager to form SHGs.
SHGs are working in  democralic
manner. Tho upper limit of members
in a group s rostrictod lo 20, Among

Monthly Income (Rs) No. of Respondents Percont
0-2500 89 593
2500-5000 50 303
5000-7500 6 a0
Above 7500 5 a3
Total 150 1000
Table-5 ~ Type of product which the SHG members ars producing
Product No._of Respondents Porcent
Roll Making 21 140
Vermicelli Making 7 13
Agerbathi a7 313
Papad/Pickles 4 27
Masala Powdsr 3 20
Bakery liems 3 20
Soap/etargent 1 07
Not Making 54 360
Total 150 1000

Sourse: Primary Data
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selacted as the The
animater is sefected for the period of
two years. The group membors. meet
overy weok. They discuss about the

soclal and  community  action
programmes.
Functions of SHGs.

* Creale a common fund by the
members  through  their  raquiar
savings,

* Flexible working system and
pool the resourcas in a democratic
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sion making through group meeting.

* The loan amount is small and
raasonable. So that oasy to rapay in
time.

. The of intarest s
affordabie, vﬂlyhg group to group
and loan 1o loan. However it s fillo
higher than the banks but lower than
the money lenders.

Table-4 ~ Economic actlvities of the SHG Members: * Periodical meeting. The deci-
Actvity No. of Respondonts Porcont
Production es 433
Sales (Marksting) 17 13
Micro Enterpiise Development 8 53
Sorvice 80 400
Total 160 1000

Table-6 ~ Constraints in respect of producing the products

From the previous studies relatod
fo SHGs, it is clearly understood that

improvement of women

Constrants Froquoncy Perconl  savings and gainful omploymont
Through this the rural poverty is

Raw matedsly a8 420 reducsd  considerably.  Therefors

Taanckii 1 4o Wwomen members ao economically
independent and their eonlribution 1o

Electricly s 27 househoid income is also ncroased
Tho  prosent focuses  the

No Gonstraints 7 73 ks b Mo

onomic

Foul = T ater thom foining SHGs,

Objactives
Table:7 ~ Point of Sale of (marketing) products Th oA (e O 6

Pont of Sale No_of Respondenls Poon,  Peo MUY 8 o dosze. e
economic 1 women

Locally % 613 fhrough SHGs In the Davangere
distict of Karalaka. The study aims

Wookly Markets 58 353 g gssessing, the production and

e N 33 markoting acivities of SHGs.

Total 150 1000 o,

Table-8
The constraints the members face in respect of markating their product

The present study has covored
nm Dlvannavv disirict Kamataka. This:
compiled with the help of the
orlmary data covered from 2007-08

Froquency Parcent 1o 200910 Tho primary dala wero
colloctad wih the halp. of specially
Transport i 299 propared  questonnaire  schecle.
Place of Markating 0 400 Tho schodule included the questions:
relalod to the geners!  informaion
Compeiion 12 80 avoul the SHGs menbar; bars
b - 320 Owendiue, savings and loan
schemes  avalable lo  SHOS'
Toml 50 To0o  members. Totaly 150 mispondonts
wero selected and simple. random.
18 March 1, 2013
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Table:s incomo.  Aftor folning  SHGs,
Sale of Produst n the local and urban market? members ‘monthly income incraased
Gonsiderably.  This increases the
Cosation No_of Respondents POcem  iingness 1o paricipate In the
el 2 4so  SHGS' aclivites (Table:d). Many
membors  indapendently
Urban 78 520 statod 1o be invalved in the economic
wiles after  foining  SHGs

Toul 150 1000

Sourse: Primary Data

sampling method is used, This Is
purely a doscripiive study.

The present study is related 10 the
economic empowerment of women in
Davangere distriot of Kamataka, This
deals the oconomic. improvement of
women through SHGs. In the study
aron many SHGs are funciioning and
samplorespondents  were  selected
andornly for tne study.

Analysis and Interpretation

Some of the products, which are
Canarierty pevsiead £ kol by

(Gs include: Fibre based producis,
like camy bags, hand bags,
decoralion flems etc. Palm  leaf
products like baskets leal mats,
Goconut shell products, Toys made

. Food toms,
Picilos, Walers - (Appalam), _Flour

Masa
Powders, Fried Chips fke banana,
aluelc, Jewellory, Groating cards
from pln i vurmmanw
coir pith comy
Phomyl, and R :uymme " ghiants,
Embroidery producis, Cloth itoms otc.

Education Level of Members of
SHGs: Education Level and

sconome sls we Intevrelated,
The young and middle age group
peopie: can actively participala in the
socio-economic activitios. This is. true
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in the activiies of SHGs In the study
area. As many as 41% are found lo
have comploted high schooi; 21%
saiod to have primary school
educalion and 8% have completed

Reasons for Joining SHGs
The major aim of the SHGs s o
promol savings and 1o credit for the
produciive and consumplion pur-
poses. The reason for many people
In the study arsa 1o join the SHGS
was found to be for goting loan and
promote thair personal savings, in
addition 10 galning  social status
Tablo-2. The prodominant groups of
fespondents stated to have joined to
improve their savings, 25.3% sialed
o hnvn joned 1o improve the
mic condiions, 19.3% stated to
have joined for getiing financial
assistanco, and ether 12% stated lo
have foined the SHGs to be sell
employed.

Income Level of the Members:
Income s the major determinant of
the standard of Iiing of the peopla.
The SHGs membor incoma has baan
increasod aftor joining the  SHGs,
Hence women memvers of the
groups are Independont fo meet thair
porsonal  oxponditure, and  they
contribute more to their household

Therefore they are now economically.
and  contibuto  to
incroase their household income.
Economic activities of the
Members: The loans can be used by
indwidual group membors for  their
personal noeds, somalimo tho group
may invest on any economi
activiies, Nowadays many SHGs are
stating smail businoss, coflage
Indusiries, (00 processing unils etc.
The SHGs In the study area grant the
foan to their member for various

SHGs members. 433 parcent of the
SH@s members aro ongaged In
production and 40 percent of the
SH@s membors aro imvolved in
senice, 113% are ivolved in
marketing and  53% on miero
enterprise. dovelopment

Products producedby the SHG
members: After joining the group,
the members ae invoved in
production activities. It is providing
the sell-employment oppertunlty for
the members. They do gat the capital
for their small invosiment purpose
and most of them are employed. This
is tho reason why locally availablo
resources aro ullized and the
members' famity economic condition
improved.

Table's shows  that  313%
membors engaged in manufacturing
agarbathi, 14% on (ol making, and
11.3% on Vermicalli Making.

Conuulms in respect of producing
the prod
The respondents siated lo be
facing cortain problems wilh regard
1o the products. produced by them.
The majority of the producs
. 42 percent
of ihe respondents are facing the
problem of raw materiais (Tabie-6).
As many as 47% stalod fo have no
constraints.
Marketing of the Products of SHGs
Table-7 shows that 61.3 percent
SHG

are sold at woekly markets and only
33 pewent goods are sold
exnibitions,
Constraints n respect of marketing
their product

Tel gy il 0 i 8

the respondents. problem s pla
marketing and 20 percent are mmg
wih  vanspotaton. 32  percent
expressed no problem with respect o
marketing

Table-9 shows the product sold in
local and urban markets. As many as

20
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52% statod 10 soll the products In the
urban markets. These members profer
uroan market, mainly because of
certainity of consumers  paying
immediatoly.
Conclusion

Solf Help Group (SHG) play
crucial ole in rural an

difficult one as the products have to
be sold through the rural markeling
concepl fo the nural  people
hemselvas. Ml(ktﬂ"g mnn nmdm:u
in the urban
o, e S0 i feve 10
emphasize on the quality and
aflordable prce to enhance the
szles. Therslore SHG will have to
explore the ways and means of
proveing products end services that
nomds of rural consumer
. e s,
rication strategy and market promo-
tion. The study was. undertaken for
the women empowermen! _through
SHGs production and  marketing
acliviles in Davengere distrct of
Karnataka.

It is found that the income of the
has been increased afler

p.m»g the SH@s. Tho good practice
e SHCS iy amn

ment of the in

s, Soogte payont o

activities of SHGs are quite success.
This way SHGs in Davangore district
can successlully dovelop women
empowerment in rural areas.
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